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Detroit, Providence and Las Vegas Are the Top Markets for Online Job Seekers
Employed Adults are Using Job Websites to Keep an Eye on the Market, as 74% of Online Job
Seekers are Employed

NEW YORK (February 2, 2010) — According to consumer and media research firm Scarborough
Research, Detroit, MI; Providence, Rl and Las Vegas, NV are the leading markets for Online Job
Searchers*. Nearly one-quarter (24 percent) of Internet Users** in each of these markets
conducted an online employment search in the past month. In contrast, Salt Lake City, UT, and
Tulsa, OK are the markets least likely to have Online Job Searchers, as 12 percent of Internet
Users in these cities searched online for a job. Nationally, almost one-fifth (19 percent) of

Internet users conducted an online job search during the past 30 days.

Job websites have obvious appeal to anyone looking for employment. Scarborough Research

finds that employed adults are utilizing online job search to keep their eye on the market. The

majority (74 percent) of Online Job Searchers are, in fact, employed full-time or part-time.

“Employers can reach both active and passive job seekers, nationally or in specific local markets,
by using employment web sites,” said Gary Meo, senior vice president, digital media services,
Scarborough Research. "These types of sites are a powerful tool for marketers to connect with

consumers —on many geographic levels.”

In examining Online Job Searchers locally, Scarborough Research finds this group is distinctive
based on location. At a state level, all of the top local markets — Detroit, Providence, and Las
Vegas — are located in states that have higher than average unemployment rates as reported by
the U.S. Bureau of Labor Statistics. In drilling down to the local market (DMA) level, more
demographic differences are revealed. For example, Las Vegas Online Job Searchers are less
likely than the national average to be employed. Fifty-nine percent of Las Vegas Online Job
Searchers are employed versus 74 percent of all Online Job Searchers nationally. Online Job

Searchers in Detroit & Providence, on the other hand, are more on par with the national
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average. Seventy-one percent of Detroit’s Online Job Searchers are employed, and 77 percent of

Providence Online Job Searchers are employed.

“While some generalizations can be made about the makeup of Online Job Searchers at the
national level, our data shows that the demographic profile and internet usage patterns of
Online Job Searchers are unique to the local market,” said Mr. Meo. “It may seem obvious that
Detroit, Las Vegas and Providence are high ranking given their rates of unemployment. But
when we look more closely at Online Job Seekers in these cities, we find differences including

age, ethnicity, income and white collar versus blue collar employed.”

Scarborough Research examined the demographic makeup of Online Job Searchers nationally,
as they compare to other Internet users. Online Job Searchers are much younger than average
Internet Users. They are 47 percent more likely than the average Internet User to be between
the ages 18-29. The average age of Online Job Searchers is 37 compared to Internet Users
average age of 43. They are 70 percent more likely to be African-American. While Online Job
Searchers are embraced by adults from all income levels, those with lower incomes tend to be
more likely to conduct an online job search. Further, more than half (54 percent) of Online Job

Searchers have one or more children in the home.

While 68 percent of employed Online Job Searchers are white collar workers, 32 percent are
blue collar workers. This is on par with employed Internet Users nationally as, 70 percent of
employed Internet Users are white collar workers and 30 percent are blue collar workers. As
further evidence of their focus on improving their employment opportunities, Online Job

Searchers are more than twice as likely to plan to go back to school in the next year.



Scarborough Local Market Ranking: Online Job Searchers

(Base=Adults 18+ Who Access Internet)

DMA® % DMA® %
Detroit, Ml 24% | | Green Bay/Appleton, WI 19%
Providence/New Bedford, RI 24% || Baltimore, MD 19%
Las Vegas, NV 24% || St. Louis, MO 19%
Raleigh/Durham, NC 23% || Milwaukee, WI 18%
El Paso, TX 23% || Knoxville, TN 18%
Sacramento/Stockton/Modesto, CA 23% | | Dallas/Fort Worth, TX 18%
Miami/Ft.Lauderdale, FL 23% | | Bakersfield, CA 18%
Atlanta, GA 23% | | Denver, CO 18%
Richmond/Petersburg, VA 22% | | Tampa/St.Petersburg, FL 18%
Washington, D.C. 22% | | Roanoke/Lynchburg, VA 18%
New York, NY 22% || Mobile, AL/Pensacola, FL 18%
San Antonio, TX 22% || Little Rock/Pine Bluff, AR 17%
Norfolk/Portsmouth/Newport News, VA 22% | | Rochester, NY 17%
Hartford/New Haven, CT 22% || Columbus, OH 17%
Austin, TX 22% | | Toledo, OH 17%
Los Angeles, CA 21% || Lexington, KY 17%
Memphis, TN 21% || Nashville, TN 16%
Chicago, IL 21% || Seattle/Tacoma, WA 16%
Flint/Saginaw/Bay City, Ml 21% || Minneapolis/St. Paul, MN 16%
Phoenix, AZ 21% || Louisville, KY 16%
Jacksonville, FL 21% | | Buffalo, NY 16%
Greensboro/High Point/Winston-Salem, NC | 21% | | Greenville/Spartanburg/Asheville/Anderson, | 16%
Philadelphia, PA 21% || SC

Orlando/Daytona Beach/Melbourne, FL 219 | | Houston, TX 16%
Colorado Springs/Pueblo, CO 219 | | Chattanooga, TN 16%
Boston, MA 219% | | West Palm Beach/Fort Pierce, FL 16%
Harlingen/McAllen, TX 219 || Pittsburgh, PA 16%
Kansas City, MO 21% || Spokane, WA 15%
Dayton, OH 21% Syracuse, NY 15%
Fresno/Visalia, CA 21% Charleston/Huntington, WV 15%
San Diego, CA 20% Wilkes-Barre/Scranton, PA 15%
Honolulu, HI 20% | | Wichita/Hutchinson, KS 15%
Charlotte, NC 20% | | Des Moines/Ames, |A 15%
Grand Rapids/Kalamazoo/Battle Creek, Ml | 20% || Tucson, AZ 15%
Birmingham, AL 20% || Albuquerque/Santa Fe, NM 14%
San Francisco/Oakland/San Jose, CA 20% || Oklahoma City, OK 14%
Portland, OR 20% || Harrisburg/Lancaster/Lebanon/York, PA 14%
Indianapolis, IN 19% || Albany/Schenectady/Troy, NY 13%
Cleveland/Akron, OH 19% | | Salt Lake City, UT 12%
New Orleans, LA 19% || Tulsa, OK 12%
Fort Myers/Naples, FL 19%

Cincinnati, OH 19%




*Online Job Searchers are defined as adults who accessed the Internet and conducted an employment
search online during the past month

**Internet Users are defined as adults who access the Internet

About Scarborough Research

Scarborough Research (www.scarborough.com; info@scarborough.com) measures the lifestyle
and shopping patterns, media behaviors and demographics of American consumers, and is
considered the authority on local market research. Scarborough’s core syndicated consumer
insight studies in 81 Top-Tier Markets, its Multi-Market Study and its national USA+ Study are
Media Rating Council (MRC) accredited. Other products and services include Scarborough Mid-
Tier Local Market Studies, Hispanic Studies and Custom Research Solutions. Scarborough
measures 2,000 consumer categories and serves a broad client base that includes marketers,
advertising agencies, print and electronic media (broadcast and cable television, radio stations),
sports teams and leagues and out-of-home media companies. Surveying more than 220,000
adults annually, Scarborough is a joint venture between Arbitron Inc. (www.arbitron.com) and
The Nielsen Company (www.nielsen.com).

Contact: Allyson Mongrain, Scarborough Research
703-451-3174 / amongrain@scarborough.com




